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Suzanne Doyle-Ingram is the CEO of Prominence Publishing.
She is the best-selling author of Everybody Has a Book Except
You, and has written and co-written a total of 20 books. She
coaches business professionals on how to write and publish a
book, and how to use that book as leverage to increase their
visibility, open doors for speaking engagements, grow their
brand, increase revenue, and much more.

Through Prominence Publishing's programs, during the last 15
years, they have helped over 1,000 business professionals

write or co-write client-attracting books and get published.

Some of their clients have gone on to start podcasts, create

online courses, do Ted Talks, deliver Keynote speeches, and

even land TV shows. All as a result of being a published author.

Our main goal is to help people write books that change the world. Yes, it's a bold statement, we
know. But over the years, and after helping 1,000 people write books, we started noticing a
pattern. Our clients were writing books that change the world! And as our business grew, we
started attracting more and more of the same kind of people. People who had a mission, a vision
and a big, gorgeous dream for their life. People who wanted to get massive exposure for their
message and make a big impact in the world. We believe that there are no ordinary people. Each
person we meet is extraordinary - and sometimes they don’t even know it yet!
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How to Quickly & Easily Write a Client-
Attracting Book

15 Ways to Use Your Book as a Marketing
Tool

Beyond the Book: How Published Authors
Leverage Their Books to Win Clients,

Media, and More

HOW TO GROW
YOUR BUSINESS V\ll'\"H6
A CL!ENT-ATTRAGTIN

BOOK
.

SUZANNE DOVYLE-INGRAM

FOR THE HOST

Why did you start writing books?

How did you start helping other people write
books?

Why do you think business professionals need to
write a book?

How do you help people write books?

Why do you say "It's Not About the Book Sales!”
How can people use their book as a marketing
tool?

How would you advise someone who says they
want to write a book but does not know where to
start?

What's the most important thing to know about
writing a book?

What should people look for in a publisher?

How many copies of a book should an author have
on hand?

What are the options for printing books these
days?

How has publishing changed in the last 10 years?
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More of our

Clients
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.JAnd a few more of our
Clients
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‘Suzanne is a consummate professional who loves her work. She's passionate about
what she does and pays attention to all the crucial details. Her enthusiasm is
contagious and working with her is pure joy. For me, my favourite part of this project
was the fact that Suzanne donated all royalities from the book to a women's and
children's charity that does incredibly good work."

-Pascale Hansen

‘This program was an answer to prayer, and the missing piece to the puzzle of
externalizing what was in my head/heart. It helped answer so many questions | had
about where to start, how to organize my process and where to find the resources to

see my book realized.
I'd recommend it a thousand times over!”

-Rheanna Arftsen

“If you want your book to be a success, call Suzanne. If you have a message and you
want to share it in a book, call Suzanne. If you want to work with a professional who
has your back, call Suzanne. There are not many people who never let you down.
Suzanne Doyle-Ingram is one of the people in my world who has never let me down.
She's exceeded my expectations at each step. Thank-you, Suzanne."

-Lynn Williams

‘I had confidence in Suzanne as the expert and | knew if | followed her step by step
approach | would end up with a professional book. | would say that if you are writing
a book you should connect with Suzanne and have her coach you. There are a lot of
little details that come up before, during and getting the book to print that can be
huge stumbling blocks but they are all avoided with Suzanne's approach. Suzanne
will save you time, money and frustration writing your book and you will have a lot of
fun working with her. Getting my book published has opened the door to launching

my certified image strategist training program, it has given me many speaking
opportunities and it gives me instant credibility with new clients.”
-Patti Morrison
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Email: suzanne@prominencepublishing.com
Website: prominencepublishing.com
Facebook: @suzannedoyleingram

LinkedIn: @suzannedoyleingram

We have worked with:

« life coaches

« business coaches

« consultants

+ real estate agents

« fitness professionals

+ IT professionals

« chiropractors

« architects

« home stagers

« public relations professionals
« dog trainers

+ small business owners
+ and many, many more!

We love the satisfaction that comes with
helping our clients become published authors.
The joy and the feeling of accomplishment that
comes along with writing and publishing a
book is hard to describe. Suffice it to say that
its a pretty spectacular feeling! Once you
become a published author, your book is an
asset that no one can ever take away from
you. You can use the title “Published Author”
for the rest of your life.



